budget watchdog

Eleven trusty tips to keep you from falling off the financial cliff

BY LISA MILBRAND

r's a classic rale: The wedding couple goes overboard on their budget and spends the next

five years paying it off. But spending smarter on your wedding doesn’t have to mean

sacrificing a pedigreed affair. Use these time-tested tricks to create a realistic financial plan,
and you'll pull off a fabulous event that won't leave you in the doghouse.

COME UP WITH A SPEMDING PLARN.

Figure out how much money you have
to work with, and then determine how
much vou'll put toward the various cle-
ments of the wedding: Just avoid calling
your financial arrangements a “budger.”
“That *b" word is nasty,” says financial
planner [ill Gianola, aurhor of The
Young Couple's Guide to Growing Rick
Together, *1 preber 'spending plan,” which
puts more emphasis on how you're going
to spend the dollars, Don't think about it
as curting back, bur racher as using limited

resources in the best way possible.”
Handle things as 3 team; for instance, if
the cake you want costs more than you'd
budgered, you and your groom both need
to agree thar the overage is worth ir

SEARCH FOR BARGAIM SPOTS

Hiked-up airfares and a weakening
dollar have made some internarional
locales extremely pricey, but there are
still deals to be had. “People are staying
within the LLS, or Latin America,” savs
Lisa Light of Liza Lighr, Lrd, in New

York. “Adia’s a great deal — it can be
expensive ro get there, but once vou're
there, you can custom-make everything
for penmies. Cruises also offer a big
bang for vour buck.” Head slightly off
the beaten path — say, a smaller city
outside a larger mereo area — and you'll
likely see considerable savings as well,

PARE DOWMN YOUR GUEST LIST,

Every exrra persoi costs VOu mioney
for imvitations, tood, cake and more, so
check your list twice, and make sure
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Check your guest list twice, and make sure
everyone on it is an absolute must-have.

everyone on it is an absolute must-
hawve, *It may sound crass to put a
dollar amount on someone’s head, bue
once you have estimates for the cost

of the food, flowers and ocher details,
you'll be able to Agure our how much
you'll pay per person and who is essen-
tial to the event,” Gianola savs.

SKIP THE WEEKEMD. “Everyone
4 15 aleeady on vacation, 50 why not
have a Monday or Tuesday wedding?™
suggests Kelly Werder of No Worries
Weddings & Evenrs in Florida, *You
can usually get a much better deal
with the venue, with vendors and even
on teavel cosrs, Thar dreem locarion
that has an ourrageous site fecona
Saturday may waive it oo a Tuesday
just to get your business.™

STAY OPEM-MINDED, The stricter

the paramerers you pur on your
w-:ddlng (it has to be a certain date,
the Howers must be roses), the less
chance you have to find a deal.
*Flexibility is really important,” savs
[ennifer Brisman of |ennifer Bris-
man Weddings in New York Cicy.
“Reverse the guestion: Instead of
sAVINE {0 vour venue, ‘1 want to get
married on chis darte,” say, ‘T'd like

to get married in the summer; what
date can you give me where [ can
save money?' " Consider giving your
florise leeway by asking for a “marke
buv,” where they choose the best
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wedding while keeping vour color
scheme in mind.

RESEARCH THE TAXES. “In the

waorld of taxes, not all is equal ™
says Jennifer Analovirch, catering
concierge manager at The lnverness
Hotel in Englewood, Colorado,
“Larger cities can have independent
state and city taxes that could cost
brides an additional 51,000 w
§5,000. Lock for venues in areas
with low taxes.”

UTILIZE LOCAL RESOURCES.

“The farther something travels
to get 1o vour wedding site, the more
expensive it'll be,” says Brisman.
“Look for locations that use local
produce, flowers from local gardens
ar wine from local vinevards.” Werde
recommends maximizing the setring
to minimize your decorating bud-
get. “You probably don't need much
decorarion if vou're having a beach
wedding, so vou'll save on ceremony
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Look for locations that use flowers from local
gardens or wine from local vineyards.

fHowers. Take a look at incorporating
shells, palm fronds or even pineapples
and coconies info Wlr Cenrerpieces
o save on decor ar the receprion.” In
the mountains, see which wildflowers
are in bloom and can be sourced lo-
cally. And consider whether you need
to have an outside vendor imported o
your site ar if a local ean do the job —
flving someone in will add considerably

Iy kLT botrom line,

TEAM UP WITH AMOTHER BRIDE.

Find our what other evenes your
vendors have in the days before and
after your wedding, and see if you can
econamize with another couple. “Ask
vour florise if you could collaborars
on an order 2nd get a discount — they
may he able 1o tack on rthe Howers vou
need ar a nominal cose,” Brisman says.
For an ourdoor wedding, see if you
can share a tent with a bride gerting
marvied the same weekend. 51f 1t%s a
wedding of comparable size, contacey
those people and share the costs, You
can approach the enr company as a
group and save hig on setup fees”

KEEP CUTS SMALL — AND ACROSS
THE BO&RD, Tnstead of making
an obwvions budger cur in just one area,

make tiny cuts thar add up o signifi-
camnr savings. < You can cur one course
trom the meal or serve just the wedding
cake as dessert,” suggests Chicagn-
hased planner Frank Andonoplas.

MIX THE FAREWELL BRUMNCH
10 The day-after breaktast has
hecome de rigueur for desonation
wcddinga, but Lattl:-' some consultants
have starred steering their clients
away from it, *Brunch is generally
a waste of money. Half the people
who say they're coming don't because
they're hungover or worried about
heading home,” Light savs,

11 FRIORITIZE YOUR SPEMDING.
Figure our whar's most impaor-
rant o you — a killer band, amazing
cenrterpieces, a lavish five-course
dinner — and put your money to-
ward making the key details spec-
T.!C'I.IIJ L. ul:'r]"f!'l(i :I-'IHIF MONSy On onc
or two things that are really wonder-
Ful as opposed to spreading vourself
thim,” says Brisman. *Focus your
funds on your guests” experiences that
materialize on the wedding day, and it
will come off really well” n
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